
Authentic, digital brands that 
light up the world.

P OR TF OL I O  2 0 2 5

TA N I TA  S C H N E I D E R
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L I V E ,  LOV E
A N D  C R E AT E .

I want to inspire people to live, love and create. To 
become authentically visible and have the courage 
to show themselves. I want to support people to give 
their soul projects a face and to make the individuality, 
true nature and energy visible to the outside. For me 
Design is not the prettification and artificial staging of a 
facade/mask, but a tool to show individuality and create 
connection. A way to make identity and soul projects 
visible in the world. I want to inspire people to live their 
potential and creativity, to stop hiding, and to have fun 
creating and living.

–  M Y  W H Y
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I combine brand strategy and design to 
create strong, emotional, holistic brands 

in the digital world.
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I‘m Tanita Suhejla Schneider, I‘m from Munich and work self-employed 
as a brand designer. In my work, I combine aesthetic design and 
communication with marketing-oriented conceptual thinking and strategic 
brand consulting.

I am convinced that brands today should appear holistically and reach 
customers at a wide variety of touchpoints. Therefore, I create brands that 
are fit for the digital age, but also communicate analog via print media or in 
three-dimensional space. I am optimistic, full of creative energy and always 
curious in search of new challenges.

H E L LO,
I  A M  TA N I TA .

–  W H A T  DR I V E S  M E
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I love drinking good coffee, laughing, discovering the world, 
whizzing around in my vintage VW bus, clearing my head by 
jogging, cycling everywhere, getting creative and working with 
interesting people - preferably in our bright creative studio 
in Munich. I have a weakness for minimalist design, warm 
Mediterranean colours and Barcelona. I‘m especially creative 
when I‘m inspired by modern art in museums, learning about 
art therapy, relaxing after a yoga session or sitting in the sun 
with my favourite people over a coffee or glass of wine.
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MANUEL PROBST
Website Concepts, Programming and Implementation 
(Wordpress), Member areas and Onlineshops

ISABEL WALLACE
Photography, Videography, Editing

TANITA SCHNEIDER
Brand Strategy, Brand Design, Website Concepts, 
Webdesign, Layout, Social Media Concepts

MIRJANA MANDL
Layout, Brand applications, Social Media Concepts
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FIRST IN 2017	 SELF EMPLOYED BRAND STRATEGY AND BRAND DESIGN
FULL IN 2019 	 TANITA SCHNEIDER
	 		  Brand Development, Corporate Identity/Design, Webdesign

SINCE 2022	 CREATIVE DIRECTION, BRAND STRATEGY & DESIGN
		  	 ALIGN STUDIO
	 		  Brand Development, Corporate Identity/Design, Webdesign

2020			  SELF EMPLOYED BRAND STRATEGY AND BRAND DESIGN
			   ROO:TS TO FRUITS GROUP-MENTORING
			   Online Mentoring and workshops on the topics of personality/branding

SINCE 2024	 POSTGRADUATE DIPLOMA
			   METÀFORA ART THERAPY
			   Art Therapy and Community Arts

2018–2019		 BRAND DESIGNER
			   MARTIN ET KARCZINSKI GMBH
	 		  Brand Development, Corporate Identity/Design, Webdesign

2018			   B.A.  VISUAL- AND CORPORATE COMMUNICATION
			   AMD AKADEMIE MODE UND DESIGN
			   Brand and communication design, average 1.0

2017			   BRAND DESIGNER
			   SCHLIESSKE MARKENAGENTUR
			   Corporate Design, Motion Design

2016–2017		 SEMESTER ABROAD IN MILAN
			   NABA NUOVA ACCADEMIA DI BELLI  ARTI
			   Art Direction B.A., average 1.0

–  M Y  C A R E E R

W H AT  I  H AV E  A L R E A DY 
D O N E  A N D  S E E N  . . .
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Based on an intentional identity 
I create brands that are fit for the digital 

world, and have an impact.
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ESSENCE

EMOTION

ENERGY

–  M Y  A P PR O AC H

E S S E N C E ,  E M OT I O N ,  E N E R GY

Three words that always flow into each other - in my life, in my roo:ts mentoring and in every collaboration with my 
clients. My concept of holistic branding. Identity, design, impact – essence, emotion, energy.

ESSENCE, THE IDENTITY. 
People are always at the core. Regardless of whether it‘s about my counterpart, myself, customers or companies. 
What is the vision? What is the why? Which values are lived? What is the unique, the very special message, the 
essence? Who or what is the core behind it - when everything external is invisible?

EMOTION, THE DESIGN.
Emotions help to paint the essence as a picture. Emotions connect. Emotions pick us up from each other. Emotions 
tell stories, awaken memories, anchor feelings. Emotions make visible what lies hidden in the core.

ENERGY, THE IMPACT.
Energy allows essence and emotions to be experienced. Energy is intangible, yet it is what draws us. Energy makes 
us feel, be alive, feel belonging. Energy is what happens when we embody essence and emotion. 
When we allow individuality and step out with our core. The inspiration and magic that naturally arises, fills the space 
and stays in the mind.

When everything flows together and develops in harmony, when not individual building blocks but a great whole 
emerges in flow – I believe this is truth and good branding.
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BRAND IDENTITY

Analysis 

Positioning

Target group

Why - How - What

Brand Story

Central idea

Value development

Brand concept

Brand codes

BRAND DESIGN

Design concept

Logo

Typography

Colors

Imagery

Illustration style

Design elements

Layout behavior

Brand style guides

BRAND LAUNCH

Basic applications Brand

      Business stationery

      Print and graphic applications

      Styleguides

      Social media conception

Basic website design 

      Conception and creation

      Implementation Wordpress-Basis

Film & photography (external partners)
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K I C K - O F F
Q U E S T I O N S

Week 01

I D E N T I T Y
2  W E E K S

D E S I G N
F I N I S H
Week 08

I D E N T I T Y 
C A L L

Week 03

D E S I G N
2  W E E K S

C O N C E P T  1
C A L L

Week 05

C O N C E P T  2 
2  W E E K S

C O N C E P T  2 
C A L L

Week 06

BRAND DESIGN

Design concept, logo and 
logo use, typography, 
colours, imagery, illustration 
style, design elements, layout 
behaviour (2-3 routes)

BRAND LAUNCH

Implementation of the design based 
on the defined media/applications,
brand style guide, final files // ongoing: 
e.g. packaging, social media, web, 
stationery, ...

BRAND IDENTITY

Analysis, positioning, brand values 
and vision, message, target group, 
development of design principles 
based on the strategy as a basis for 
the design concept

D E S I G N  F I N A L
2  W E E K S

D E S I G N 
H A N D OV E R
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„When the roots are deep, 
there is no reason to fear the wind.“
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Brand strategy, corporate design, style guide for tantan Concrete

tantan manufactures individual outdoor furniture made of concrete for 
design-oriented customers – reduced, high-quality and timelessly modern.

The guiding principle of pure inspiration through reduction of furniture and 
material is taken up and made visible by the warm, lively design. Earthy, 
mediterranean colors and the individual use of typeface and layout create 
an inspiring stage for the reduced, aesthetic furniture itself. The simple 
wordmark tells the story of tantan – change/inspiration – which comes 
from an initial idea, a small drop, and spreads far and wide.

B R A N D I N G  A N D  W E B S I T E
TA N TA N  C O N C R E T E  D E S I G N 

–  BR A N D  S TR A TEG Y ,  DE S I G N



TA
N

IT
A

 S
C

H
N

E
ID

E
R

  
–

  
M

A
R

K
E

N
E

N
T

W
IC

K
LU

N
G

 &
 D

E
S

IG
N

* Winner Red Dot Design Award 2023
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F E E D B AC K
S U S A N N E  H A I N

–  F OU N DE R  TA N TA N

„Our original CI, except for the website, was already finished 
and we were just about to start when by chance I got hold of a 
design by Tani. That‘s when it really happened to me and it hit 
me right in the heart. That‘s exactly what we were missing, more 
femininity, more passion and inspiration to better showcase the 
material concrete and the versatility of our furniture. The collabo-
ration with Tani and Isi was lively and full of creative ideas. The 
two of them have been a real enrichment for me and I am very 
grateful for this encounter. I am looking forward to many more 
projects with you...“
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Brand development, corporate design, web design and social media concept for the holistic 
wellbeing studio HERSPACE in Munich

HERSPACE wants to create more space for the women of this world: HERSPACE is the place 
where every woman can feel welcome – whether in the healthy café or at the varied course 
programme. Yoga, boot camp or surf training with friends – There is a programme for every 
phase of the cycle, every energy level, every mood and every feeling. 

The design is inspired by the ‘Bauhaus meets Surf Magazine’ concept, showing flow, the 
individual life path, energy, connection, unity, harmony, solidarity, dynamism and flexibility. The 
special design of the ‘S’ in the word mark emphasises the idea of space, creates space and at 
the same time connection through the wave shape. The special ‘S’ emphasises the word part 
‘Pace’, in line with the concept of finding the right offers according to one‘s own pace and energy.

B R A N D I N G  A N D
D E S I G N  H E R S PAC E  S T U D I O

–  BR A N DI NG ,  DE S I G N ,  W E B DE S I G N
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F E E D B AC K
B R I T TA  D E G E N KO L B E

–  F OU N DE R  H E R S P AC E

„You have become one of my highlights of 2024. The time before the launch was 
very tight and without your empathy, your expertise, your creativity and probably 
also many of the values we share, it wouldn‘t have worked out or it wouldn‘t have 
been as good for a long time. There is a magic in every beginning and I will never 
forget this magic. I will be forever grateful to you for helping me get HERSPACE off 
the ground in such a breathtakingly beautiful way. YOU ARE VERY SPECIAL, TANI - 
thank you!“
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Brand development, corporate design, web design and social media concept for 
the cosmetics brand T‘Dua

‘T‘Dua’ means “I love you” in Albanian and the brand follows precisely this mission: 
to create an act of self-love from the everyday cosmetic ritual - or to be able to give 
a gift to loved ones. 

The design, like the ingredients of the products, is reduced to the essentials, a retro-
inspired font meets flowing shapes, textures and matt white containers in which the 
purity of the products can take effect.

B R A N D  D E S I G N  &  PAC K AG I N G 
T ‘ D UA  C O S M E T I C S

–  BR A N D  S TR A TEG Y ,  DE S I G N
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Brand development, strategy, corporate design, website, applications for the Holistic 
Wellbeing Studio Satnam in Berlin

The founders of Satnam Studio are convinced that it is essentially about finding your 
way back to your own wholeness and essence and that a value-free space is the basis 
for this. With their SatNam Studio and the conscious selection of coaches/therapists and 
curated events, they have created such a space. 

The design is fluid, light and symbolises the community spirit of the studio, the flow of 
the experience on site, as well as the dualities of which life is characterised (light and 
shadow, angular and soft, positive and negative space + the abstract integration of the 
initials S and N). The font design is a modern interpretation of the Sanskrit scriptures that 
inspired the name of the studio. ‘Sat Nam’ = “Truth is my name”.

B R A N D I N G  &  D E S I G N 
S AT N A M  S T U D I O

–  BR A N D  S TR A TEG Y ,  DE S I G N
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Brand strategy, corporate design, style guide, social media concept, stationery, brand 
shoot and website for Roni Lacerda

Roni is convinced that we need space in order to recognise ourselves and that we can 
develop and realise ourselves through precisely this created space. As a holistic coach, 
she creates this space for issues that are currently present with her yoga studio The 
Sanctuary and with her programme „The Space“, in which the 5 facets of yoga, coaching, 
voice, mind and breath are combined and tools are offered that are easy to integrate. 

With the design and realisation of the website, we have also digitally and visually created 
this „space“ digitally and visually and created a wellbeing experience around the brand. 
The logo and the chosen design elements reflect the dynamic flow and energetic mo-
vement. The initials R and L can be found in the logo in the form of an infinite cycle.

B R A N D I N G  A N D  W E B S I T E
T H E  S PAC E  BY  R O N I  L AC E R DA

–  BR A N D  S TR A TEG Y ,  DE S I G N ,  W E B S I TE
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Brand development, corporate design, social media concept and 
packaging for the natural cosmetics brand paopao essentials

paopao stands for vitality and well-being in every phase of life. With 
vegan, animal-free natural products, paopao accompanies women on 
their way to more lightness, well-being, serenity and intuition. The design 
is light, feminine and natural and reflects the values of the brand and its 
founders. 

In addition to the further development of the brand strategy, the entire 
brand design was reworked, the product range was redesigned and 
online and offline media were adapted to the new branding.

S T R AT E GY  A N D  R E B R A N D I N G
PAO PAO  E S S E N T I A L S

–  S TR A TEG Y ,  DE S I G N ,  P ACK AG I NG
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F E E D B AC K
PAO PAO  E S S E N T I A L S

–  S I NA  A N D  L AU R A 

„Tanita accompanied us during a phase when a lot of change was co-
ming to PAOPAO. We are still incredibly grateful that we had Tanita by 
our side when choosing a new design concept. She exuded so much 
ease and calm that we just trusted. The result is fantastic and we feel 
very comfortable with our new design. The feedback from our clients 
has also been great. Tanita works super effectively and creatively at the 
same time. She was super fast in all elaborations and always on point. 
We are sure that Tanita will continue to accompany us on our PAOPAO 
journey and we are grateful to have found such a great designer.“
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Brand refresh, imagery, style guide, social media concept and packaging for the 
fair trade coffee brand Café del Cielo

Cafe del Cielo is a small coffee farm at 1800m altitude in the Colombian Andes. The 
name „coffee from heaven“ or „heavenly coffee“ therefore says it all. Cafe del Cielo 
produces high-quality speciality coffee - ethically, sustainably, fairly, consciously. The 
supply chain is radically shortened so that the coffee is delivered to your home in the 
quickest way possible, without cumbersome middlemen and detours. Because there 
are many actors behind every cup of coffee: the coffee farmers who lovingly care for 
each individual coffee plant and earn a fair wage for their work, but also a balanced 
ecosystem with an incredible diversity of insects and birds that must be preserved 
and protected.

B R A N D I N G  A N D  PAC K AG I N G 
D E S I G N  C A F É  D E L  C I E LO

–  BR A N D  DE S I G N ,  P ACK AG I NG
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F E E D B AC K
LU I S A  M E I JA

–  F OU N DE R  OF  C A F É  DEL  CI ELO

„Working with Tanita doesn’t feel like work at all, it feels like entering into an adventure. 
She supported me on elevating all preexisting elements of design in my brand into a uni-
fied work that feels evocative of nature, that feels elegant but at the same light and simple. 
Tanita started the creative process from a place of deep empathy, and she quickly under-
stood the essence of my brand: inspire people to take action through the beauty of nature 
and be curious and intentional about the way consume coffee. We both resonated through 
our common love for this magic black beverage. I knew Tanita would be on fire to make 
my project happens. And so she did, Tanita puts all her energy and goes beyond into 
creating something amazing. The complete process was clear, structured yet full of crea-
tivity and joy. I am very grateful to have worked with her and I am delighted every time my 
customers tell me how happy they feel when they receive my beautiful coffee. They feel 
completely inspired and identified with the brand.“
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Brand strategy, corporate design, style guide, social media concept, 
business stationery, trade fair design, website

SK Hotels & Venues supports companies and event agencies in creating events that will 
be remembered for a long time – true to the motto „creating your own story“. 
Stephanie Kubik supports with her hotel portfolio in the location search and arranges 
inspiring venues that perfectly match the companies‘ goals.

The design is inspiring and of high quality and is intended to convey the same feeling to 
the viewer that this person experiences when visiting the selected event locations, bou-
tique hotels and family-run hotels. The playfulness in the initials of the wordmark picks 
up on the symbolism of a guiding arrow as well as traditional patterns (in association with 
the worldwide partner locations).

B R A N D I N G  A N D  W E B S I T E
S K  H OT E L S  &  V E N U E S

–  BR A N D  S TR A TEG Y ,  DE S I G N ,  W E B S I TE
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F E E D B AC K
S T E FA N I E  K U B I K

–  F OU N DE R  SK  I N S P I R I NG  H O TEL S  &  V E N U E S

„Tanita can very quickly get to grips with your customers‘ 
requirements and understands exactly what their needs are. She 
immediately understood my values & philosophy and got to the 
heart of it with the new CI. I really enjoyed working with her and 
she exceeded my expectations.“
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Brand strategy, corporate design, style guide for the student art market

The SKM opens up opportunities for art students to show, sell and gain visibility and 
exposure for their art. Equally, art enthusiasts are helped to get started in buying art, 
acquiring quality and unique art from all directions at fair prices - while supporting 
the next generation of artists.

The idea of creative flow is taken up in the abstract-artistic word mark and offers 
flexible application possibilities from website to exhibitions and print media. In 
addition to the brand strategy and the implementation of the corporate design, the 
online gallery was conceived and designed.

B R A N D I N G  A N D  W E B D E S I G N
S T U D I E R E N D E N K U N S T M A R K T

–  BR A N D  S TR A TEG Y ,  DE S I G N ,  W E B DE S I G N
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F E E D B AC K
S T U D I E R E N D E N K U N S T M A R K T

–  E R I C H  R E I C H ,  F OU N DE R

„The collaboration with Tanita went smoothly. The process was personal 
and professional at all times. She responded to all our wishes and cir-
cumstances and developed a corporate design for us that conveys and 
reflects our brand and company values on all levels. In every aspect of 
the collaboration, you can see how much dedication and attention to 
detail she puts into her work. We would work with Tanita again at any 
time and would like to take this opportunity to say a huge THANK YOU.“
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Brand development, CI manual and applications of the individualized, cross-
media café guide „Mapresso“

Mapresso focuses on individual preferences and the taste of each individual 
coffee lover. With the help of an interactive café test, the consumer receives 
a product or café selection individually adapted to his or her personal 
preferences. All cafés are selected according to defined criteria to guarantee 
the best possible quality and fair trade conditions. The logo shows a coffee 
cup in which an abstract map of the city „floats“ in the form of latte art, which on 
the one hand takes up the theme of coffee and on the other the idea of a travel 
guide. The claim „Trust your taste“ alludes to the idea of a personalized café 
guide and emphasizes not only trust in one‘s own taste, but also trust in the 
brand and the associated individual café selection.

B R A N D I N G  M A P R E S S O 
C O F F E E G U I D E

–  BR A N D  S TR A TEG Y ,  DE S I G N
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* Auszeichnung Design made in Germany
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Corporate design, social media concept for the ceramic brand Claire 
Lune Ceramics

Chiara della Santina creates individual, high-quality ceramic pieces for 
private individuals and companies. She draws inspiration from the phases 
of the moon, nature and her native Tuscany, creating a holistic design 
experience through this combination and the link with her abstract art. 

B R A N D  S T R AT E GY  &  D E S I G N
C L A I R E  LU N E  C E R A M I C S

–  COR P OR A TE  DE S I G N
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F E E D B AC K
C H I A R A  D E L L A  S A N T I N A

–  F OU N DE R  „ C L A I R E  LU N E  C E R A M I C S “

„Tanita is a very talented designer and an absolutely wonderful person! Brilliant, visio-
nary, cheerful and extremely dedicated are just a few of her remarkable qualities. Wor-
king with her was an absolute pleasure and a journey where I felt seen and supported 
the whole time. Thanks to her individual approach and incredible talent, she immedi-
ately understood my concerns and managed to highlight some aspects of my brand 
that I didn‘t even know were there, helping me to achieve even more clarity. Tanita is a 
passionate listener and I always felt that she was genuinely interested in my story and 
message. She has a wonderful sense of aesthetics and incredible attention to detail, 
which translated into a delivery that exceeded my wildest expectations! She was al-
ways available and engaged, and I never felt like I was her client, but rather a „partner 
in crime“. I highly recommend her and look forward to our next project together!“
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Brand development, corporate design, social media concept and 
webdesign for the lifestyle brand Sannaé

Sometimes less is more and exactly the simple, aesthetic is what we 
need. When nature and design, materials and forms merge and space for 
senses and expression is created. When colours, shapes, textures, facets 
flow together and create a great aesthetic whole. When simplicity forms 
the framework for creativity and development. For pure inspiration.

Sannae is a brand by women for women. In addition to the brand strategy, 
the corporate design and print applications, we also created a small 
website that gives a first insight into the brand philosophy and products.

B R A N D I N G  A N D  W E B D E S I G N
S A N N A E  L I F E S T Y L E 

–  S TR A TEG Y ,  DE S I G N ,  W E B DE S I G N
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Brand development, corporate design, applications and layout of 
different media, brochure, social media concept

kühnle‘waiko is an independent, owner-run company, which stands for 
office furnishing of the highest quality, with modern design as well as 
innovative technology.

The design is reduced and clear. The double apostrophe shows a 
further development of the original figurative mark of waiko and visually 
transports the idea of dialogue, exchange and closeness to people to the 
outside – which is the USP of the company.

R E B R A N D I N G 
K Ü H N L E ‘ WA I KO

–  BR A N D  S TR A TEG Y ,  DE S I G N
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kühnle‘waiko x stool illustrated by Tanita
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F E E D B AC K
A N N I K A  K Ü H N L E

–  M A R K E TI NG ,  K Ü H N L E ‘ WA I K O

„Together with Tanita, we revised our kühnle‘waiko brand 
identity and gave the long-standing company logo and brand 
design a contemporary update. Tanita was able to perfectly 
transport my ideas and our corporate values into the brand 
design. Tanita worked out the new styleguide and the logo 
update with a lot of heart. The collaboration was super un-
complicated and a lot of fun. Many thanks for that.“



TA
N

IT
A

 S
C

H
N

E
ID

E
R

  
–

  
M

A
R

K
E

N
E

N
T

W
IC

K
LU

N
G

 &
 D

E
S

IG
N

Brand development, corporate design, social media concept and 
Website for interior designer Rebecca Jäger

Rebecca Jäger creates holistic, individual interior design concepts for 
clients in the luxury segment and accompanies them individually in 
creating their place of well-being.

Following the approach „more space“, the abstract outlines of a room 
floor plan were integrated into the logo‘s word mark and navigate as a 
recurring design element through various digital and analog media. 

P E R S O N A L  B R A N D I N G
R E B E C C A  JÄG E R  I N T E R I O R

–  BR A N D  S TR A TEG Y ,  DE S I G N ,  W E B S I TE
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F E E D B AC K
R E B E C C A  JÄG E R

–  I N TE R I OR  DE S I G N ,  R J  I N TE R I OR

„By a funny and happy coincidence I came across Tanita. Her work and her 
„handwriting“ appealed to me directly and after the first contact it was also 
immediately clear: I would like to develop my corporate design with her. In our 
collaboration I especially like the mixture of professionalism, competence, fun 
and cordiality. Tanita always has a clear opinion, is demanding and detail-ori-
ented with high standards for her work. She is a sensitive and patient liste-
ner, has creative ideas and always works efficiently and on time. With a lot of 
passion and sensitivity, she created a corporate design that perfectly fits me, 
my personality and my brand. The collaboration was an absolute pleasure at 
every moment. Therefore, from the bottom of my heart: absolute recommen-
dation! I am proud to continue on my path with her and her support.“
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Brand development, strategy, corporate design, social media design for hejnord

With her brand hej nørd, Maria wants to contribute to more deceleration in everyday life 
and inspire people to a simpler, Nordic lifestyle. The brand was developed based on a 
holistic overall concept and includes a resilience coaching program, a blog, online shop 
and café in the Zurich area.

In addition to the strategic direction of the brand, the corporate design, visual language, 
communication and various applications were implemented.

B R A N D I N G  A N D  C O R P O R AT E 
D E S I G N  H E J  N Ø R D

–  BR A N D  S TR A TEG Y ,  DE S I G N
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F E E D B AC K
M A R I A  TA R A N T I N O

–  F OU N DE R  H E J  N Ø R D

„Tanita, with her fine sense, packed my ideas into an incredibly beauti-
ful design and concept that reflects the Nordic lifestyle. She managed 
to trigger emotions with the design and the chosen visual language 
in a way I couldn‘t have wished for otherwise. I especially appreciate 
her competent and structured approach, which made me feel at ease 
from the very beginning. She knows how to guide, accompany and in-
spire me on my way like a compass with her calm and sensitive man-
ner. You can feel that she is passionate about what she does, which 
makes working with her even more enjoyable. I can highly recom-
mend Tanita and am proud to be one of her clients. I look forward to 
continuing to work with her and sharing the success of hej nørd.“
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Brand development, corporate design, website, brand shoot, as well as concept and 
workbook for the „Creator Campus“ online course on personal development

Laura Letschert helps people to take their lives into their own hands, dissolve blockages 
and start realising them. To become the „creator“ of their own lives, so to speak. 

The design is reduced, clear and bold, and works with simple, concise design elements 
to create recognisability while still placing a clear focus on the content. The fresh colours 
bring vibrancy to the design. The logo shows two connected „L „s - the initials of the 
name - which simultaneously represent two abstract birds and solidarity.

S T R AT E G I E ,  D E S I G N ,  W E B S I T E 
L AU R A  L E T S C H E R T

–  S TR A TEG Y ,  DE S I G N ,  W E B S I TE
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* Auszeichnung Design made in Germany
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F E E D B AC K
L AU R A  L E T S C H E R T

–  L I F E - CO AC H ,  F OU N DE R  CR E A TOR  C A M P U S

„Appreciative, passionate, to the point, artist, lightness – this 
is how I would like to describe Tanita. I never felt like a client 
with Tani, but a human being who is seen holistically by her. 
She listened to me patiently, carefully examined and questi-
oned my answers and sometimes shook me awake – always 
with the goal of being a valuable companion and driving 
force for me and my vision and to realize it with me! Thank 
you, dear Tani!“
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Brand development, corporate design, social media concept and 
applications for the social media agency soul and media

soul and media combines clarity on the inside aka „soul“ and clarity on 
the outside aka „media“ and thus creates the basis for more simplicity, 
success and satisfaction in business – and successful online visibility on 
social networks. 

The design is clear and modern at the same time – a touch of retro and 
fashion brought together in a digital context.

B R A N D I N G
S O U L  A N D  M E D I A

–  BR A N D  S TR A TEG Y ,  DE S I G N
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F E E D B AC K
M A R A  B LO U M I S

–  F OU N DE R  S OU L  A N D  M EDI A

„Tanita in four words: creative, appreciative, positive and simply brilliant! In 
short: everything you need, to know your new brand is in the best hands! Our 
collaboration was not only full of ease, but also always on a friendly level and 
full of inspiration. Tani managed to work out and create my corporate design 
so beautifully that I feel reaffirmed in my choice of designer every time. This 
way, founding is not only fun, but also makes me want to do a lot more! I am 
more than grateful for this valuable experience and look forward to future pro-
jects we can tackle together.“
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Brand development, naming, strategy, corporate design, website, 
applications for the communication agency JH communique

Julia Heinz combines strategy and PR communication in her communica-
tions agency. The figurative mark abstractly picks up the initials J and H 
and conveys the interpretation of the idea of structure x flow, letters and 
numbers, contrasts and opposites, which in turn are taken up in the word 
mark. The name „communique“ reflects the brand essence of „unique 
communication experiences“.

B R A N D I N G  &  W E B S I T E
C O M M U N I Q U E

–  COR P OR A TE  DE S I G N  &  W E B S I TE
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F E E D B AC K
J U L I A  H E I N Z

–  F OU N DE R  COM M U N I Q U E

„Tanita and I met over 8 years ago and ever since she sent me a coffee maga-
zine she had designed (at that time still a study project) – it was clear that she 
would take over the corporate design if I ever started my own business. Tanita 
has an incredible sense for people, colours, shapes and moods. She intuitively 
recognises individual strengths and translates them into expressive designs. 
Tanita is bubbling over with creativity and it was not easy for me to decide on 
one of her concepts - because they were all simply fantastic. Tanita inspires, 
creates and designs. Tanita is design. Through and through. Emphatic and 
professional. Thank you for this beautiful journey. And for being you.“
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Brand development, strategy and corporate design for life coach 
Caroline Hess

Caroline combines coaching and yoga in her offer. The logo, in addition to 
the initials C and H, picks up the strategic central ideas of „connection“ in 
the form of the circle, „optimism“ in the form of aspiring and round shapes 
and shows in the individual parts the versatility of the offer, which result in 
a large whole.

P E R S O N A L  B R A N D I N G
C A R O L I N E  H E S S

–  P E R S ONA L  BR A N D ,  DE S I G N
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F E E D B AC K
C A R O L I N E  H E S S

–  YO G A  A N D  CO AC H I NG ,  M I N D F U L  L E A DE R S H I P

„From the very beginning, I had the feeling that Tanita 
knows exactly what suits me and my brand. What you 
can‘t put into words yourself, she puts into her designs 
with ease. The results of her work exceeded my expec-
tations – an all-around happy package that I was able to 
start with immediately. If you‘re looking for someone who 
understands you and makes everything happen with love 
and detail, Tanita is the designer to go.“
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Brand development, strategy, naming, corporate design, website for faceing

Jennifer accompanies people in their holistic cosmetic studio faceing and various 
offers to achieve vitality and resulting beauty and offers sustainable and natural alter-
natives to fast and unhealthy forms of treatment.

In addition to the strategic orientation of the brand, the brand name, corporate design, 
visual language, communication, website and various applications such as brochures 
and business stationery were implemented.

B R A N D  S T R AT E GY,  D E S I G N 
A N D  W E B S I T E  FAC E I N G

–  S TR A TEG Y ,  DE S I G N ,  W E B DE S I G N
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Corporate design and creation of training materials and a cookbook for the 
„Deine Ernährung“ nutritionist training program

„Deine Ernährung“ shows people how the raw food diet can bring more 
enjoyment and health into their lives. „Deine Ernährung“ combines the most 
nutritious foods into delicious dishes and paves the way for health, beauty, 
sustainability and happiness. With distance learning to become a certified 
nutritionist, raw food enthusiasts can turn their passion for nutrition into their 
profession.

B R A N D  D E S I G N
D E I N E  E R N Ä H R U N G

–  BR A N D  I DE N TI T Y ,  DE S I G N
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* 5-Sterne-Auszeichnung FernstudiumCheck
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F E E D B AC K
U L R I K E  &  J Ü R G E N  E D E R

–  DE I N E  E R N Ä H R U NG

„A real stroke of luck for us. Tanita created a sustainable 
brand design from our specified corporate values. In the 
case of the training documents that are so important to us, 
she managed to get right to the heart of our very demanding 
layout and design requirements. Our customers unanimously 
say: „It‘s a great pleasure to work with the lovingly designed 
documents.“ On top of all that, even with a tight schedule, 
the expected results were always exceeded, thanks to her 
incredibly effective working style. THANK YOU!“
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Brand development, brand story, corporate design, house font, cross-media 
applications, image brochures, visual language, photo shoot, board presentation
*Project developed in the team of Martin et Karczinski with Susanne Dunkel and Heiko Der-
tinger, own responsibility: storytelling and concept of the final design route, logo design, font 
design, development of the design constants, board presentation, implementation of the cor-
porate design on different media

The SRH Stiftung Rehabilitation Heidelberg is a private company with the aim of improving 
people‘s quality of life and life opportunities. SRH actively shapes the education and healthcare 
sectors with its offerings. As a non-profit company, SRH combines entrepreneurial action 
with social responsibility. The trademark tells the story of the common path of different areas, 
people and stages of life. The flowing design language runs through the entire design.

R E B R A N D I N G  S T I F T U N G
R E H A B I L I TAT I O N  H E I D E L B E R G

–  BR A N D  DE S I G N ,  S T Y L EG U I DE
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* Winner German Brand Award 2021
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Website concept and store concept for the ice cream parlor in Munich
*Project developed in the team of Neue Formation with Stefan Bergmeier and Thomas 
Deser. Own responsibility: website concept and language, communication in space, sto-
re interior concept.

Since 2014, Gunther Nann has been making unique, vegan ice cream from the basic 
ingredients dates and cashews. He has already made a name for himself with his ice cre-
am parlor „iceDate“ in Munich. This was refurnished in the design process and designed 
according to the new corporate design.

I N T E R I O R D E S I G N  I C E DAT E
V E G A N  I C E C R E A M  M U N I C H

–  ON L I N E  CON C E P T,  S TOR EDE S I G N
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Head over to:
www.tanita-schneider.de 

Xing | Linked-in | Instagram
hello@tanita-schneider.de


